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Purchasing Patterns in the US Are Shifting as the Outbreak Intensifies

First US Grocers
COVID-19 case

Pharmacy

Amazon
ex. Whole Foods

Away-from-home

entertainment
Apparel and
daccessories
Travel
29 29 05 12 19 26 04 10 18
Jan Feb Mar
Week end date

Source: Earnest Research credit card data as of 3/18/2020 and BCG estimates; BCG GAMMA analytics.



Potential Implications of Spending More Time at Home

Home office spaces Refurbishment Paint

Traditional office spaces Carpentry

Working from
home

Desks

Commercial real estate

Takeaway Printers

Eating at home Home cooking Delivery services

Eating out

Streaming
Food delivery

. Books
Entertainment
Games
TIME
AT HOME Live

Long distance Air travel

Travel Business travel Commuting Mass transit

Personal travel : :
Tourism Local tourism

e Long distance
Digital

> : Collaboration platforms
coordination

= R ® Potential increase in behavior

Source: BCG Henderson Institute. @ Potential decrease in behavior



